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TOMORROW FOCUS AG: Success through diversity

4 m. hotel evaluations, videos and pictures on the website of
HolidayCheck

Every 2 hours a couple comes together with the help of
ElitePartner

1.5 m. searches for a local physician take place every month via

jameda.de
90 Apps developed by Cellular in 2010

60.6% reach of the marketing network of TOMORROW FOCUS
Media in Germany

7 m. readers per month are using FOCUS Online
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TOMORROW FOCUS AG
- one of Germany’s leading listed internet groups

Shareholdings

29.8%

EUR 67.5

m Burda Digital Gmb
® Management Board & Supervisory Board
Freefloat

Key facts

Headquarters: Munich, Germany

Employees: 562 (FTE)

Share capital: EUR 53,012,390

Admitted to Prime Standard: ,TFA’; ISIN DE0005495239
Share price 52wk high/low: EUR 4.85/ EUR 2.76

Share price 18 April 2011: 4.27 €

Market capitalisation: EUR 226.4 million
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Management Board

Stefan Winners
CEO
before that: int. al. Bertelsmann Group

Dr. Dirk Schmelzer
CFO
before that: Telefonica Group

Christoph Schuh
Member of the Management Board
before that: Tomorrow Internet AG

Share price TFAG vs. DAX
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TOMORROW FOCUS AG: Holding with strong internet based
business models

Strong business model Strengths & principles

= Holding with strong internet-based business models: = Broadly based internet model with well known brands in

* HolidayCheck: online travel community, no. 1 in fast-growing markets
Germany, no. 3 in Poland = Natural hedge: transactions business benefits from low

* ElitePartner: online match maker, no. 1 in Germany advertising prices; advertising business benefits from high
* TF Media: online marketer, no. 2 in Germany advertising prices
* AdJug: advertising exchange, no. 1 in UK, no. 2 in G. = |ntegration with core business areas (Transactions -
» Cellular: mobile enabler, no. 2 in Germany Advertising)

= Strong growth in revenue and earnings in 2010 = |nvest only in business with high barriers to market entry

= M&A track record:
HolidayCheck, ElitePartner, AdJug

Growth strategy 2015

= EUR 250 million revenue and EUR 30 - 40 million EBIT: - Skilled management team with European approach

* Further internationalisation of HolidayCheck

. - o = Result: stable growth with stable cash flow

* Further expansion of advertising activities

* Acquisitions in advertising, transactions and travel
businesses; purchase price EUR 5 - 50 million

» Early stage invests only where evidence of profitability

= Long-term focus on no.1/no.2 position in each market
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TOMORROW FOCUS: achieving high revenue
and earnings growth

Revenue and EBITDA 2005 - 2010 Key figures (IFRS)
In EUR million / CAGR in EUR million 2008 2009 2010

150 28.2

100 - 6 49 771 :
53.3 :
0 . ,

2005 2006 2007 2008 2009 2010
H Revenue

Revenue 77.1 92.2 128.2
Growth rate in % +3.0 +19.5 +39.1

EBITDA 9,6 12,6 24.0
EBITDA margin 12.4% 13.7% 18.7%

Depreciation 3.9 3.7 8.1

EBIT 5.7 8.9 15.9
EBIT margin 7.4% 9.7% 12.4%

20

]
=
o
N

>
(6)]

Financial costs -2.7 -4.2 -2.8

151 /1_2 0.6 12:6 W EBT 3.0 47 13.1
10 — 7.6 : EBT margin 3.9% 5.1% 10.2%
5 EAT 2.3 2.1 10.6

' % EPS (in EUR) 0.05 0.05 0.22
0 - : | EPS before sale of Playboy and 0.16

2005 2006 2007 2008 2009 2010 non-recurring depreciation in EUR
m EBITDA

|

!
N
(@)

*EBITDA 2010 adjusted for positive non-recurring impact of sales of shares in Playboy Deutschland Publishing GmbH (as at: November 2010)
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Impressive growth in the transactions segment

Transactions

HolidayCheck, ElitePartner, jameda*

(in
100
80
60
40

20

EUR million)

85.5

64.5

al
iy
H

14.9 17.2 23.7

2008 2009 2010

m Revenue ®EBITDA
Segment delivers strongest revenue,
earnings and growth

Largely crisis-resistant business
model

Next steps: internationalisation of
HolidayCheck and ElitePartner

CAGR 2011-2013: 15 - 30% on
revenue

*jameda from 2011, Playboy in 2010
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Advertising

TOMORROW FOCUS Media, AdJug, Finanzen100

(in EUR million)

100

80

60

40

20

319
19,3 19,8
. -2,4 . -1,1 -1,0

2008 2009 2010
m Revenue mEBITDA

Online marketing continues to increase
market share at expense of traditional
advertising formats, e.g. TV, print, radio,
etc.

Currently delivering substantial growth
(dependant on economic trends)

Next steps: improve profitability
CAGR 2011-2013: 10 - 25% on revenue

Technologies

TFT, Cellular
(in EUR million)
100
80
60
40
20 79 10,8
. ; 16 o 17 13
2008 2009 2010

m Revenue ®EBITDA
Strategically valuable segment thanks
to technology and mobile know-how

Next steps: expand external business;
improve profitability

CAGR 2011-2013: 5 - 10% on
revenue
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Transactions
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HolidayCheck is in a sweet spot of an attractive market

Shift offline - online dominant driver of growth ... with significant headroom
German packaged holiday market Share of online travel in Germany
EUR billions Percent of revenues, 2010
12.0 Only °
Assuming shift .
from 20% to Flight Only 41%
30%
Offline
Car Rental Only 38%
Packaged
posaoes [0 T oy [
holidays +54 .8%
Packaged Market Shift Packaged
holidays  growth of offline- holidays
2010 3.5% p.a. online 2014
Source: PhoCus Wright Inc., McKinsey
Company presentation | Dirk Schmelzer 20 April 2011 Seite 8 TOMORROW FOCUS :"-2



In 2009 HolidayCheck took the lead
over long-standing German market leader Expedia

Visits HolidayCheck, Expedia, Tripadvisor International Strategy of HolidayCheck
(in million, figures: IVW for Germany)

20
15 First to adopt review
proposition Advahiage in
10 \ V
5
0

O @@ Q@ @ O
S@(\s 3&\0 go\\s VQ‘Q %GQQ ) o S 39 0600 O

—HolidayCheck —Expedia
—Tripadvisor ——Linear (HolidayCheck)

Source: PhoCus Wright Inc., McKinsey
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HolidayCheck - Germany’s leading travel community

www.holidaycheck.de HolidayCheck
HolidayCheck e o E— T faCtS & flgures

oder Reiseziel _Suchen | enweiterte Hotelsuche . I

Reise bewerten ﬁm @ Reise buchen v mi ufir & % Top-Seller Hotels TOP " Germany S blggeSt travel Communlty

4.131.853 & " Eigene Anreise - Hotel Dana Beach Resort
Hotelbewertungen, Bilder & Videos Hurghada/Safaga/Agypten ] A 2 5 0 m I
Reiseziel Reisedauer 96% Weiterempfehlung ab 385.-€ rOX- e 0 eeS

1.757.547 [petievig Ed fetenic [ Hotel Samara
Beitrage & Insiderwissen im Reiseforum e Spitester Rickf Turkische AgaisiTarkei M

o x «c = TFAG shareholding: 93.75 n
GEat e R M. 04.05.2011 P8 Wi 01.06.2011 5 »adl 94% Weiterempfehlung ab 305.-€ S are 0 I g . . per Ce t

st Hotel Albatros PALACE ...
8 Hurghada/Safaga/Agypten
W 04% Weiterempfehlung ab 334.-€

= i) e s w Anprox, 3.1 million UU/ month
e WD and 14.8 million visits/ month

unabhangige Urlaubermeinungen

Fuerteventura Gardasee 2 Hamburg ab 20,-€

{" Barcelona ab20.-€
g5 s R L % Y = Over 4.1 million ratings, photos and videos

: .
Mallorca nordrhein-westtaten Mitteimadika Naher & Weitere Stadtehotels anzeigen

osterecn porusa Sparien e QT = Business model: commission earned

Tenerifia Thailand TUrkei Afrika

Tirkische Riviera usa Sudamerika s ""— H:blzah:':’:::eckaumcmok on pac kage or hOte| bOOkl ngS,
2,147 Leuten geflt HoldayChedkc on | | ne adve I'tISI n g

= Competitors: Tripadvisor, Expedia

= Payment Systems

92 Reiseveranstaiter im Agypten Tiirkei Mallota Fuerteventura Gran Canaria 7 I e i bk
unabhangigen Preisvergleich Gran Canaria Fuerteventura Side Hurghada Mallorca
_beliebte Familienhotels beliebte Urlaubshotels
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HolidayCheck invests heavily in measures to boost
content and reach as part of European expansion

www.holidaycheck.pl

Strona giéwna | Oferty podréZzy || Dodaj opinie i zdjecia

HolidayCheck o

A Vpisz nazwe hotelu lub kierunku

Oferty HolidayCheck Szukaj wycieczek Wi 3
f ' 4 & Wycieczki ¢ Dojazd wiasny

Cel podrdzy Diugos$¢ pobytu
[dowoinie | [dowonie |4
Wyjazd od Powrdt przed
[ni. 14.11.2010 A [pi. 11.03.2011 =
Dodatikowe knvteria ‘.%

Ulubicne cele podrozy:

Alanya Bufgaria Chalkidiki Chorwacja

Egipt Fuerteventura

Gran Canaria Grecja Hiszpania

Hurghada / Safaga «os Earopa Azia

kreta Kuba wajorka maroko At Bliski Wsehéd

meksyc Monastir porugaia SrodkowaKaraiby

Riwiera Turecka Rrodos e

sharm El Sheikn side STi Lanka byl s

Tenenta Tunezja Turcja
Tureckie Wybrzeze Egejskie

Specjalnie dla rodzin

Specjalnie dla par

7

J;iﬁ

oy
- i \_
e PN )
== o f

)
Hotele Kreta Hotele Berlin
Hotele Jezioro Garda Hotele Kraj Salzburg
Hotele Berlin Hotele Kreta
Hotele Riwiera Turecka Hotele Tyrol
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Relestracia | Zalogu

Szukaj Szukaj hotely

Rezerwacja telefoniczna

e i
i A

pn-pt 9:00-18.00
so-nd 10:00-14.00

Nie wiesz, ktora
wycieczke wybrac?

Wy$lij nam wiadomosé
0Oddzwonimy do Ciebie

.22 561 50 50

(Keszt wg taryfy operatora)

Nam warto zaufac

=
VAN C ks
ey () ol

20 4

Hity cenowe! Wczasy 2010

I c_o;noWyciaczki ¢]

Monastit 7 dni DBLHB od 889.50 zi

Dierba TdniWPHB od 1 099,26 zt
Sharm El Sheikh .. 7 dni DBUHB od 1 118,68 zi
Hurghada / Safaga 7 dniWPHB od 1 176,94 zi
Inna Bulgaria 7dniSTIOB od1184.71 2z

Newsletter

=4 NaszNewsletter inspiruje i informuje. Dzieki
nam wyjedziesz na wymarzony urlop!

Adres e-mail

Zaméw bezplatny Newsletter

HolidayCheck international

facts & figures
= 40 employees

= 10 country-specific platforms;
hotel reservation service offered in 9 countries;
package holiday booking available in Poland

= Already 0.7 million visits in Poland (# 3);
strong upwards trend

= Already around 400,000 international ratings

= Competitors: Tripadvisor, Expedia, local platforms

20 April 2011 Page 11
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HolidayCheck international: next steps

www.holidaycheck.fr

Accueil | Offres devoyage | Noter un hitel

HolidayCheck

Hdtel ou destination

Choisissez votre hotel grace aux avis de 800.000 voyageurs

Escapades printaniéres Promos Hotels @~ @&gpedo
CO.P sur @ Vol + Hotel Hétel seul
le sd:leil R
Date de départ Date de retour

[me. 20042011 B [me. 27042011 58

Destinations favorites

Portugal Sicle USA Turquie
Cote d'Azur Erésil TUMisie
Angalousie iles Canaries EQypte

Amerigue dis

Fuerteventura Australie Espagne Nord Europe Asie

Thailande La Réunion |ta|l€ Amérique Moyen-Orient

Majorque Maroc Amstergam Conligy hrgibes

Gréce Répubdlique dominicaine Cuba Afrique

Madagascar France cCorse Amariqus du Australic &
Sud Oceanie

Top destinations Famille ! Top destinations a deux !

2

— e

imates e

Hdtels Marsa Alam / El Quseir Hétels Maiorque
Hblels Riviera Turgue Héteals Floride
Hétels Sharm El Sheikh / Sinai Hétels Sharm El Sheikh / Sinai
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HolidayCheck international

facts & figures

= Experienced French management team from April 2011
= Booking facility planned for mid-2011

= Total investment 2011/2012:
approx. EUR 10 million

= Portal emphasises French look and feel

= Acquisitions in online travel sector in Europe
(outside Germany) as opportunities arise

» HolidayCheck as lead platform

i =
20 April 2011 Page 12 TOMORROW FOCUS ‘o



ElitePartner operates fast-growing subscription model
In the online dating market — market leader since 2010

www.elitepartner.de ElitePartner

facts & figures
= Premium online dating portal
= Approx. 80 employees

ElitePartner.de _
odeniter & Sogks it e T = TFAG shareholding: 100 per cent

peatfoseniosenmelde AY A i 3 = No. 1 (according to own estimations)
. ' in the premium segment within Germany,
based on revenue

€ eine Fr:

Ich suche

E-Mail-Adresse |Meine E
Thre E-Mai

= Business model:
subscription income from membership

i Kultivierte, niveauvolle Singles

= Competitors: Parship, eDarling/ eHarmony

= Next steps:
= Expand presence in Austria and Switzerland

= Same-sex dating but no-risk strategy
i.e. strong focus on target group and market
research, possible multi-brand strategy

Company presentation | Dirk Schmelzer 20 April 2011 Page 13 TOMORROW FOCUS @



Jameda

- physician rating portal with local physician searching

.
WWW.jan leda.de
® €Y mein jameds
jameda _
© Fur Fachkreise
Welche Gruppe?
Apc,theken |alle Arzte und Heilberufler [+]
suchen & bewerten i
» Finden Sie 245.416 Arzte, Zahnarzte ‘ £ J
sowie 225.789 weitere Adressen Yo suchen Sie Entfernung
» Bewerten Sie Arzte, Heilpraktiker, ‘ : <skm _[=]|
Apotheken und viele mehr
> Tauschen Sie sich mit anderen aus SRER! .
Arzte & Heilberufler stellen sich vor FOCUS-Arztecheck Mitmachen & Gewinnen jameda ist Testsieger
¥ Dr. uirich Tappe Beste Arztbewertungsportale im Vergleich: jameda am besten!
Innere Medizin s ety

Im Auftrag der Bundesarztekammer wurde die Qualitat von zehn

Arztbewertungsportalen untersucht. jameda erfillt als einziges
Portal 8 er geforderten Qualitatskriterien und erreicht

damit di osition.
Mehr Inf

Visits jameda.de
(in million/month)

2

15
1 —/\/

0,5 Iy /\—-—_/

0 —

O O O O O O 0O 0O 0O O
o ()906 (LQQ,\ (LQQQ) (LQQ,\(LQQ N N N N N
Q N
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Jameda
facts & figures

Physician rating portal with local physician searching
10 employees

TFAG shareholding: 100 per cent

Market leader (according to own estimates)

Jameda physician searching at: bild.de, FOCUS Online

Business model: subscription income from premium
entries for physicians and from banner advertising

Competitors: Docinsider, Imedo, Gelbe Seiten

Next steps:
Increase reach, ratings and subscription sales

20 April 2011 Page 14 | TOMORROW FOCUS %



Transactions segment maintains steady growth

Revenue and EBITDA 2010 vs. 2009
(in EUR million)

100 -
90 -

85.5
70 1 64.5
60 -
50 -
40 -
30 - _\_38 5°/o
20 - 17.2
==
0 -

m 2009 =2010
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Advertising
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TF Media is Germany’s second-biggest digital marketing
company now — steady growth in online advertising

AGOF reach figures IV 2010
(in million unigue users)

United Internet H 25.93

N 26.89
I 2s8.00

I 30.53

Interactive Media ﬁ 31.24

I I I I

0 10 20 30 40

IP Deutschland

SevenOnelntermedia

TOMORROW FOCUS
Media
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Nielsen gross spending review

(in EUR billion)
4

CAGR
3,5 — 20.8%
3 A
2,5 — o~
2 —
~ . (1%

115 N\

1 A~ . . 5.4%
34.2%

0,5 - ———

—Daily newpapers

— Periodicals —Qnline advertising
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TOMORROW FOCUS Media

- one of Germany’s leading premium marketing companies

Marketing portfolio

AMICA

CHIT
das,
€ PKoeh

&) Finanzen100

g

Guter Rat.de

_ jameda

(@) Cerundhett weiterempieblen

IIIII:IIGIIT!II!.I

Max

MOTORSPORT
~ TOTAL.COM

pointoo

SUPER;zu.de

Wobnen «Garten

LI
. &7
Dating Cafe.de
)
fif
freundin
DasHaus
jetzt.de

@ | freundeskreis.de

Ry

o

W' nachrichten.de

.eu
[Das Sprachenportall

wemenWeb.de
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BELLEVUE

EH

FOTOWELT
FEL L E
Euggr

HolidayCheck com

KINOs(0

netdoktor, Je 3

3F Qualitedic

TV2TODAY

burq_g_m.

Sranffurter Mlgemeine

FAZNET

gutefrage.net

-----

de

Giarten

PLAYBOY ¥

SO T Al

well

TOMORROW FOCUS Media

facts & figures

Premium online marketing services

Operated by TOMORROW FOCUS Media GmbH,
Munich, Germany

Approx. 50 employees

TFAG shareholding: 100 per cent
No. 2 in Germany

Reach: 60.6 per cent

Business model:
commission income from marketing of online advertising

Competitors:
various premium marketing firms, Google

Latest customer: kochrezepte.de, Pons.eu,
WomenWeb.de

Next steps: attract new customers

20 April 2011 Page 18 TOMORROW FOCUS *
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Adjug - an automated market place for online advertising

www.adjug.de

JIUC
] [ )
Der Online Werbemarktplatz

Advertiser

# Sie bestimmen, wo Ihre Anzeigen erscheinen.

Publisher

# Erzielen Sie stetig steigende Umsatze.
# Werben Sie auf individuellen Websites Ihrer Wahl. # Legen Sie Ihren gewiinschten Preis fest.

W Erzielen Sie Ihren angestrebten ROI. W Behalten Sie Ihr b zwerk

\WERBEFLACHE KALFEN e e WERBEFLACHE VERKAUFEN oder Mehr gz

4. Sches AM'CA ?!‘ ?ﬂtﬂch:&.ﬁbg
2l | Lautean o—
max B

T —
St Spinde  [EET—-

ot
Websites in unserem Markiplatz

= 1. Kategorie wihlen 2

o)

& Beziehung e\
Optimieren durch prézises Targeling 4 @ »
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Adjug
facts & figures

Automated online market place for advertisers
and publishers; optimises advertising income by
marketing surplus advertising space

www.adjug.de; www.adjug.com
53 employees
TFAG shareholding: 58 per cent

Locations:
London/UK, Munich/Germany, Bangalore/India

Business model: marketing commission

Markets surplus advertising space on TOMORROW
FOCUS portals as well

Competitors: Adscale, Adbrite, Adconion, Google

Next steps:
break even in UK and Germany,
Increase market share

20 April 2011 Page 19 | TOMORROW FOCUS %



FOCUS Online — one of Germany’s leading news portals

www.focus.de

4 vorm 10,08.2010 Maing Thamen | Login | Registrieren

am Lenkrad des dynamischen
BMW 5er Touring.

B0 2010

24-Stunden-Newsticker
vou 30 Minamen  Tals

w2 Vom Sinn und Unsinn einer EU-Steuer
nentad®  Eing EU-Sieuer hatuns gerade noch gefehit Dabei zahlen wir auch jezt schan kraflig
I versicken. Von FOCUS-Korresponcant Frank

» Jetzt bewerben fir die
BMW Design Tour 2010

EUFinanzen
ver samunen  So viel flieBt schon jetzt nach Briissel

Company presentation | Dirk Schmelzer

FOCUS Online
facts & figures
= News portal including utility journalism

= Operated by TOMORROW FOCUS Media GmbH,
Munich, Germany

= 45 employees
= TFAG shareholding: 100 per cent
= Reach: no. 2 after Spiegel Online

= Business model: banner advertising
— new, large-format advertising;
platform for enhancing brand profile
and reach of new business models

= Competitors: Spiegel Online, Welt Online, etc.
= Next steps: above-average growth in reach

20 April 2011 Page 20
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Finanzen100
— one of Germany’s fastest-growing finance portals

www.finanzen100.de Finanzen100

Herzlich Willkommen! Login oder kostenlose Registrierung Push-Kurse m Aus /D Apps m f C t S f I g u r eS

) il Tracer ovwes = Automated finance and stock market portal
i“,z:. FI nanzen ']O O ’_—-S‘tjcﬁfaegriﬁe, Wertpapier-Namen oder WKN s:ct\en p

sucht: prime all share

= Online since end of August 2009
= Already 290,000 unique users (AGOF if 111 2010)

News  Markte  Wertpapiere  Portfolio / Watchlist  Private Finanzen  Top100  Magazin

.o Wert kt. Kurs~ 4= % HIH 11
Unruhen in Agypten: Demonstranten s o and 1.6 million visits per month
zunden Hauser an A
vor 29 Minuten « ntv
e , = 13 employees
Agyptens Prasident Husni Mubarak schiagt die grofte Protestwelle seit T
seiner Machtubernahme vor drei Jahrzehnten entgegen. Troiz eines 10 11 12 13 14 1§ 18 17 .
Demonstrationsverbots werden auch fir heute weitere... mehr (2 » EurosStoxx 297115  +337 +0,11% n TFAG Shareholdlng 100 per cent
» Dow Jones 11.985,44 2¢
10:53 + AKTIEN FRANKFURT/Eroffnung: Freundlich - Dax trotzt Abstufung » Nasdaq 100 231419 +10,16 +0.44 .
10:22 + Prozess um Ex-HRE-Chef: Gericht fordert Gutachten an » Nikkei 1047866 +76.76 +0.74% u BUS| ness mOdeI

: . banner advertising + cooperations
Finanzen100.de visits

(in million)
2

= Competitors:
Onvista, Finanzen.net, Wallstreet Online

1 P = Next steps for 2011:
° /—/ achieve top 3 position among stock market portals

0&13 _——
A—

O © O O O O O O N
VNP SRR S A S AR AR S S (A S
N NN SN S L L SN Q,\q,

0
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Advertising segment: clear revenue growth partly thanks to
AdJug - EBITDA remains low due to capital expenditure
Revenue and EBITDA 2010 vs. 2009

(in EUR million)

35
30 -
25 -
20 -
15 -

10 -

-1.1 -1.0

m 2009 =2010
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Technologies
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TFT develops and supports a large number
of major platforms in German-speaking Europe

TFT launches InStyle.de TFT

facts & figures
= Integrated internet service provider

[a80 | [NewsLeT

INStyle

HOME MODE BEAUTY INSTYLETV  STYLING IDEE DER WOCHE MEIN STYLE SHOP

= Approx. 40 employees
= TFAG shareholding: 100 per cent

= Business model:
integrated solutions to boost performance
of web businesses

= Customers:

Minnersache Allianz, BMW, Burda, Coca-Cola, LBS, Ringier
??:5"““"5’””“”'“‘ = Competitors: various internet service providers
= Next steps: expand sales
Kaniglicher
Segen e
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Cellular - a leading German mobile service provider
and one of the main beneficaries of iIPhone, iPad, etc.

Cellular releases FOCUS iPad app

Company presentation | Dirk Schmelzer

Cellular

facts & figures
= Integrated mobile service provider

Company name:
Cellular GmbH, Hamburg and Vienna

Approx. 30 employees
TFAG shareholding: 100 per cent

Business model:
sale of integrated solutions for mobile internet portals,
incl. apps for iPhone and Android

Customers:
Vodafone, Samsung, VW, Red Bull,
ProSiebenSat.1, Gruner & Jahr

Competitors: Yoc AG

Next steps:
rapid processing of considerable number
of customer enquiries

20 April 2011 Page 25 TOMORROW FOCUS
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Technologies segment reports strong growth
— low EBITDA in 2010 due to structural investment

Revenue and EBITDA 2010 vs. 2009
(in EUR million)

12

10 -

m 2009 =2010
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Financial year 2010:
growth in

revenue and earnings

20 April 2011 Page 27 TOMORROW FOCUS




Equity ratio shows consistent rise
creating financial scope for growth

Equity ratio vs. debt ratio 12/2007 — 12/2010

(in per cent)

100%

80%

60%

40%

20%

0%

12 2007
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12 2008

12 2009

12 2010

20 April 2011

m Debt ratio
® Equity ratio
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Analysts research* points to further growth
for TOMORROW FOCUS in 2011 and 2012

Revenue, EBITDA and EBIT 2010 — 2012*

(in EUR million)
180 -
160 - 157.5
139.1
140 - 128.2
120 -
100 -
80 -
60 -
40 - 28.9
. 180 232 - o 17 232
. L == R
Revenue EBITDA EBIT

=2010 #2011 =2012

*2011 and 2012: @ Analyst estimates Bankhaus Lampe, HSBC, Landesbank Baden-Wirttemberg, Macquarie, M.M. Warburg; EBITDA and EBIT 2010 adjusted for positive non-recurring impact of sales
of shares in Playboy Deutschland Publishing GmbH (as at: November 2010)
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Strategy 2015
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Strategy 2015: expansion of digital activities
with high level of revenue and earnings growth

Expansion

of purely digital-based activities
in Advertising and Transactions
segments

Revenue and earnings targets 2015
= Revenue: EUR 250 million
= EBIT: EUR 30 — 40 million

Premise for strategy 2015: economy between stagnation and moderate growth, no recession
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Strategy 2015:
focus on earnings growth, dividend capacity and equity strength

2011 — 2012: planned acquisition
of profitable internet companies

= Advertising & Transactions/ Travel segments

= Price range: EUR 5 to 50 million,
EBITDA multiples: 6 to 12

= Acquisitions must generate a positive
earnings-per-share contribution after
financing costs and purchase price allocation
depreciation

= Upper limit on bank borrowings:
2x EBITDA 2010

= Track record:
HolidayCheck, ElitePartner, AdJug

Clear focus on earnings growth,
dividend capacity and equity strength
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Summary

TOMORROW FOCUS combines the qualities
growth and value within a single company
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Contact

Stefan Winners

CEO

+ 49 (0)89 9250-2424
s.winners@tomorrow-focus.de

Dr. Dirk Schmelzer

CFO

+ 49 (0)89 9250-2416
d.schmelzer@tomorrow-focus.de

Armin Blohmann

Head of Group Communications & Investor Relations
+49 (0)89 9250-1256
a.blohmann@tomorrow-focus.de

TOMORROW FOCUS AG | Neumarkter Str. 61 | 81673 Miinchen
www.tomorrow-focus.de

www.twitter.com/tomorrowfocus
www.facebook.de/tomorrowfocus
www.youtube.com/tomorrowfocus
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Financial calendar*

Date Event Location
13 May 2011 Publication of interim report Q1/2011 Munich
1 June 2011 Annual General Meeting Munich

Haus der Bayerischen Wirtschaft
Max-Joseph-Strasse 5

12 August 2011 Publication of interim report Q2/2011 Munich
14 November 2011 Publication of interim report Q3/2011 Munich
November 2011 Analyst meeting at German Equity Forum 2011 Frankfurt

Congress Centre
Ludwig-Erhard-Anlage

* Provisional dates
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